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Overview
• Why invest in organic search?
• The 3 main strategies for organic search in healthcare
• How to optimize a service page for search
• Drupal SEO implementation checklist
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Making the Case
Why does investing in organic search matter?
1. Prospective patients from organic channels are more engaged 

and more likely to convert. 
2. Strong organic results can provide savings on paid campaigns. If 

you can generate traffic from organic search, you don’t have to 
pay for digital advertising.

3. Producing valuable content that ranks in search builds your 
brand.

4. A strong organic presence builds competitive advantage – it is 
harder and takes time for competitors to replicate.
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4 Categories of Search Terms in 
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Includes variation of 
organization name.

Brand
Specific service line or 
procedure.

Service

An article that is topical, but 
could be of interest to a wide 
audience.

Interest
Specific term, program, article 
that does not contribute to 
business goals.

$0 Value



Brand:  
Mid-Funnel

BRAND

WHICH IS BEST LINK?

REVIEW PAGE TITLE AND  
H1 TITLES TO ENSURE 

THEY ARE CLEAR & 
UNIQUE

REVIEW BUSINESS 
PROFILES

CAREERS / JOB BOARD?



The goal with branded search 
optimization is to reduce the friction 
points for prospects that are using 
Google to start a transaction or 
process or find specific answers.

INSIGHT
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Service Line or Procedure SEO

PROGRAMS + DEGREES OHO INTERACTIVE

© 2020 OHO Interactive – ADVANCE COPY

USING SECONDARY KEYWORDS: 
WEIGHT LOSS SURGERY

STRONG, PATIENT-CENTRIC
DESCRIPTIONS

GENERIC TERM: 
PROCEDURE + LOCATION



Interest – Content Marketing
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The intersection of your expertise with
high-value keywords.

POST GOES LIVE  
OCTOBER 2021

ORGANIC TRAFFIC  
BY JULY 2022



Considerations & Assumptions
• Reviews – monitor and build the number of reviews for your 

organization
• Practitioner – invest in optimizing doctors, clinics, and other 

practices through business profiles
• Locations – consider business profiles for each location
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Manage your appearance 
on Google properties

Knowledge Panel
Business Profile
Images
Video
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Service Page 
Optimization

WORKSHOP
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KEYWORD

“Taylor Swift Tickets”
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WINS THE 4TH POSITION



OHO INTERACTIVE
KEYWORD IN URL

TITLE TAG

INTERNAL NUMBERS AT END

Buy Taylor Swift tickets from Vivid 
Seats and skip the lines! Buy 
Taylor Swift Tickets for the 2023 
Eras stadium tour from Vivid Seats. 
Enjoy our 100% Buyer Guarantee.


META DESCRIPTION

META KEYWORDS

CANONICAL TAG SET

IMAGE ALT TAG

KEYWORD IN FILE NAME!

HTML <H1> TAG USES KEYWORD
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KEYWORDS IN HEADERS

MORE KEYWORDS

LONG-FORM CONTENT  
HELPS RANKING
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SECONDARY KEYWORDS

POSSIBLE “PEOPLE ASK” 
QUESTION
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KEEPS ON GOING!



Drupal Implementation
• URLS – consider your menu and site map hierarchy to be optimized for SEO and use 

custom URLs
• Title Tag – write a custom title tag and consider position of organization name and 

location in the title tag
• Headers – ensure your HTML is use header tags and these are implemented in the 

visual editor
• Meta Descriptions & Keywords – Use both of these and be sure to write unique ones 

per page
• Rebuild XML site map – When making updates, rebuild the XML site map
• Internal Linking Strategy – Include inline links and consider a link-rich footer
• Google Search Console – Ensure GA4 is set up and you have claimed Google Search 

Console to submit URLs
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￼X

Thank you!

Web + Digital Marketing  
for Healthcare and Higher Education


