
Next Step Digital Marketing

& Slate Integration



Graduate Marketing Campaign

Recruitment Goal
Increase leads by 10%

Budget Breakdown (by program)
Online (NJ and top 10 markets)
Domestic On campus (tri-state area)
International (India and Brazil)
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What type of digital marketing are you currently doing at your university? 
Choose all that apply

a--social media marketing
b--pay-per-click

c--Search engine optimization
d--Retargeting

e--Content Marketing



Digital Marketing Media Mix

Facebook/Instagram Lead Generation Ad: All
programs
Google Ads (Search /YouTube): All Programs
SEM retargeting ads: Online programs only 
LinkedIn: Select Online Programs



 Campaign Optimization 

A/B testing and evaluating weekly
Shifting Budgets across ad
platforms 

Introduce new concepts based on
results

Video ads yield the most leads 



Sample Creative





https://www.youtube.com/watch?v=g9yUAN0kiJw


New 6-second looped video

Yielded a 60% increase in leads in 2 weeks
Rolling this concept out for all program ads in next phase (FY23)



Targeted leads from campaign inception
that have not yet applied
Content Rich Marketing

Ads with blog stories, news articles,
top rankings, faculty excellence
stories, etc.
 

Nurture Campaign
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What level are you currently tracking your digital marketing?
a--Haven't started yet
b--Just the basic ad 

c--lead tracking in slate
d--full fledged tracking leads to application



Slate Integration

RFI Forms (Request for Information)
Pull digital advertising directly into slate with
Zapier webhooks
Drip Campaign Emails 
Google Data Studio
Hidden UTM Fields (Universal Tracking Module)





Mapping each individual program in Slate 
Zapier--Digital ad programs





Sample of Prospective Student Timeline from FB Ad to Application



How do you feel when you see Facebook's ad algorithms working in your personal life?
a--doesn't phase me

b--weirds me out a little
c--awesome from my job perspective, but creepy in my personal life
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Continue Nurture campaign for all
programs 
Continue to work on the slate integration
and capturing all leads to applications
Finalize the Google Data Studio Report

Our Next Steps




