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AGENDA



 in

We want to reach and engage: Gen-Z

Typically defined as the generation
born between the late 1990s and early
2010s 

Career-oriented

Digital natives

Short-form Content

Brand authenticity

Content Intentions

WHY AUDIENCE

What we believe to be true. . . .

1) We are responsible for delivering
first and lasting impressions. 

2) Our audience should feel connected,
inspired, and engaged with the
content we produce.

Engaging content that brings Midwestern to life in social via shareable stories.
Drive brand awareness among prospective students that leads to discovery,
consideration, and increased commitment actions.
Increase engagement among current social communities.



These platforms are designed to deliver
short-form content that is easily
digestible and attention-grabbing.

Story Delivery Channels



Each event within a story is a block of knowledge a prospective
student requires to move forward in their journey.

Align Your Story to the Student Journey

LOGICAL
Declarative stories are
more about the what,

where, and when.

EMOTIVE
Narrative stores are
more about the who,

why, and how.



Narrative vs. Declarative Stories

LOGICAL
Declarative stories are
more about the what,

where, and when.

EMOTIVE
Narrative stores are
more about the who,

why, and how.



 Emotive Story Categories That Hook Viewers

What’s Your (Hook, Line, and Reel) Story?

Thought
Leadership 

Person on
the Street

Campus
Vibes 



 Emotive Story Categories That Hook Viewers

Technology &
Labs 

Day in the
Life

Event-Based
Reactions

What’s Your (Hook, Line, and Reel) Story?



Don’t forget about your thumbnails!

Hook, Line, and Reel Feel



Thank you! 

Steve Ziemba
Social Media Manager


